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2015 ROW 
Trespassing 
Workshop 

Can Communities 
Regard Freight 
Railroads as Good 
Neighbors? 

Kristen South 

August 4, 2015 

Corporate Communications 
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51% 
Of those surveyed in a 

recent Gallup poll didn’t 
know enough about Union 

Pacific to participate. 
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Public Outreach 

7,300 
EVENTS 

450,000 
P E O P L E  

2010 

8,000 
EVENTS 

700,000 
P E O P L E  

2011 

8,500 
EVENTS 

700,000 
P E O P L E  

2012 

9,000 
EVENTS 

615,000 
P E O P L E  

2013 

13,500 
EVENTS 

625,000 
P E O P L E  

2014 
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UP CARES / Operation Lifesaver 
2015 Events 

MORE THAN 

700 
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Messaging 

• Trespassing 

• Truck driving 

• Winter driving 

• Agricultural driving 

 

Public Safety Campaign: 2012-2014 
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• 93% of Americans ages 18-29 

• 81% of American adults 

• 52% of online adults use two or more social media sites 
– 71% Facebook 

– 28% LinkedIn and Pinterest 

– 26% Instagram 

– 23% Twitter 

• 63% say Twitter and Facebook are 

    a primary source of news  

 

Social Media Usage: 2015 Pew Research 
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• Develop engaging, highly 
shareable stories in 
Community Ties. 
– Technology 

– Safety 

– Community Outreach 

• Photos and video are a must! 

 

 

Creating Positive Interaction 
Don’t Sell, Tell Me a Story 



  

8 



  

9 



  

10 



  

11 

High School Photo Safety Campaign 

www.up.com/photosafety 

• 656,613 paid Facebook impressions – nearly 7x the industry standard. 

• Tweets reached 50,844 accounts in the first week. 

• Multimedia news release generated 54,000 views. 

• Outreach effort to educate more than 100 industry leaders. 
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Coming 
Soon 

Your Life is 
Worth the Wait  
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• Most watch just the mandatory          
5 seconds of a YouTube ad 

• Create 5-second ad(s) 

• Organic and paid social  
media opportunities 

 

 

Your Life is Worth the Wait 
YouTube Pre-Roll 
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We live in more 
than 7,300 

communities 
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Connect with Me! 

kmsouth@up.com 

@KSouth14 

 


